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Six Components of a Great Corporate Culture
Introduction
Every organizational culture is usually unique and normally characteristics with various components that go into developing one. For the fashion design company, there are six features which will lead to differentiated organizational culture and a lasting organization. The purposes of this paper are to outline the cultural components that the design and define a company.
Vision
Organization’ vision is the first component of should analyze. The fashion design company has a corporate culture that starts with a vision and mission statement. The organization’s mission is what guides the company’s policies and its purpose, including the decision making process. 
Values
The second corporate culture of this fashion industry values. Any successful company must clearly articulate their purpose, set guidelines, behaviours, and attitudes required to achieve certain goals (Coleman, 2013). Ideally, the fashion design company has a set of articulated values which are regularly communicated to the whole staff. It also outlines and displayed all over the institution facility to remind employee and the stakeholders the goal of their company.  It seeks to maintain professional ethics, serve its clients well, and treat employees well. In short, the fashion design company’s values revolve around professionalism, clients, and employees. 
Practice
Practice is the third corporate component that the fashion company utilizes. The practices of this company are enshrined in its set of values. The company acknowledges that clients are the biggest asset followed by the professionalism and then employees (Graham, Harvey, Popadak & Rajgopal, 2017). The firm respects and take absolute care of its client ensures there is no its stuff remain positive about customers and the organization in general. 
People
The other corporate culture component that the above company has is the People. The firm has established a very coherent culture with aid from who share the organization’s values and have the willingness to grip the values. It also ensures that it recruits people who are best suited for certain corporate culture.
Narrative
The fashion company has a unique narrative of having and an outstanding history of its practice. For example, it is considered to be the only fashion company that carries out fashion shows at the local level annually. Such shows aim to attract more people and uplifts young upcoming fashion lovers.
Place
The corporation has an accommodative environment for all fashion activities that it undertakes. This accommodative culture ensures and makes it possible for people to freely interact with external potential collaborators during fashion shows, fairs or exhibitions. The institution’s place of work regarding geography, design, and beauty is what affects people in the workplace.
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